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MOTORSPORTS &
AUTOMOTIVE CLIENTS

Hello, I'm Kim, a freelance marketer with over a decade of
experience creating and managing content for some of the
world’'s most talked-about brands.

With a focus on motorsports, though | specialise in
copywriting and content writing, my skill set covers

mMarketing strateqgy, SEQO, social media, PR and editorial. PORSCHE

CARRERA CUP
ASIA

Bitdefender.

Over the years I've gathered skills and know-how to create,
strategise and deliver content for diverse digital formats, and
worked on-site at race weekends during the F1 and

one-make series for Porsche. & ‘ @ ABBFORMVAE

HYUNDAI
Services

Marketing strategy |
Creative Direction @
Copywriting % D~ |
Storytelling and editorial JAGUAR Mercedes-Benz
Social media

Voice/ PR

On-site marketing

| previously worked at PR and creative agencies and for a
roster of freelance clients that includes BBC, Google, Hotjar,
Rosewood Hotels and Mastercard.



CASE STUDIES



soier RS FOUNDATIONAL MESSAGING FOR A NEW F1
TEAM PARTNERSHIP.

Client: Bitdefender X Scuderia Ferrari @ Dot osiieensr o

In the world of F1 and cybersecurity, data and analytics play a huge role in
performance. The more you know, the faster you can respond

Discover more about critical data and decision-making in Episode 4 of The

Business Goal: Elevate Bitdefender's brand messaging to safety Formula. E3 et o
spotlight its partnership with Scuderia Ferrari. i i

For Business For Partners

The Safety Formula - Part 4

Services: Marketing Consulting, Social Media Strategy, i 4 Enhanc':ihg.'
Content Creation and Copywriting. %~ P DeciSion

-

THE SAFETY FORMULA + INDUSTRY NEWS « (O 2 min read * R
The Safety Formula - Episode 5: Rapid JORFOSD

Response in Critical Situations W ousTay News - seat

3in 5 travel-themed spam
—tu emails are scams, Bitdefender
Antispam Lab warns

P - THREATS « INDUSTRY NEWS «
T DIGITAL PRIV JACY
4 R
‘ : Cha-ching! Bitdefender

strategy establishing the foundational narrative of h - Su— — Ba?i-iﬁf?-‘i“if-ons e s .
. i = s an. L ImiCH ituati
partnership. Beyond logos and PR value, we focused on AT BT e e

. . . . . . Bitdefender @
thenticity—this is a partnership rooted in the shared SR |
a u y p p The #MexicoGP is sure to get pulses racing. ¢ Bitdefender e June 08, 2023 + (O 4 min read «
Like when dealing with modern cybersecurity threats, speed is of the essence here, but

\/a | u eS Of exce | | e n Ce a n d te C h n O | Og | C a | | n n O\/a t | O n o P G L i In our micro-series, The Safety Formula, we explore the worlds of cutting-edge Formuia 1

Best of luck this weekend Scuderia Ferraril... See more i K i i . i ﬂ
technology and innovations in the ever-evolving world of cybersecurity. Welcome to Episode 5:

The Safety Formula - Part 5

z Bitdefender

bitdefender.com

Strategy & Implementation: Social media and comms

Bitdefender Unveils New Brand
Essence: Trusted. Always.

Response in Critical Situations, where we see how the Formula 1 Safety Car and Global 02875 @ Sl sad:s

Protective Network work to respond in critical situations.

FOLLOW US ON
SOCIAL MEDIA

Content like The Safety Formula micro-series and social
media campaigns focused on raising awareness of the
partnership and highlighted the parallels between
cybersecurity and F1.

Outcome: We kick-started the conversation around
Bitdefender's alliance with Scuderia Ferrari, cementing its
role as a genuine partner. Working to both brands'
guidelines, we maintained a clear message that sets the
stage for the partnership going forward.

Safety First

Fifty years ago, the F1 Safety Car first made its appearance at the 1973 Canadian Grand Prix.
While it wasn't until 1993 that the Safety Car was made a permanent feature of all race
weekends, it remains an essential part of Formula 1 racing to this day.

The primary purpose of the Safety Car is to ensure the safety of drivers and track perscnnel.
When incidents such as accidents, debris on the track or adverse weather conditions occur, the
Safety Car is deployed to neutralize the race.

The Safety Car’s presence helps to slow down cars, allowing marshals to clear the track or deal
with any hazards, reducing the risk of further incidents for a safer racing environment.

& Alice Matuszak
| wish Ferrari good luck and excellent results in the Mexico City Grand Prix! Speed
is as important as safety and | hope they can overcome the challenges and
ucceed. & &

eeeeeeeee ad O% :



PORSCHE

&  TRACKSIDE COMMS SUPPORT: PORSCHE CARRERA

CUP RACING SERIES (inc. F1 Support Races).
y 4

Client: Porsche Carrera Cup Racing Series

CARRERACUPASIA
Posts

—_— carreracupasia
Shanghai International Circui t

CAN YOU CORRECTLY IDENTIFY

THE SEPANG TRACK?

Business Goal: Enhance brand engagement and -
excitement for the one-make series, especially during F1

support races. | A %

Services: On-site marketing support at race weekends
acCross the season calendar. Event copywriting, Ssocial
mMedia strategy and content and interviews (Porsche . e
Junior arivers). |

to second on the podium. In third place was
@philip_hamprecht, who's finish delivers him the

Strategy & Implementation: e - AR e Chamwonia nd et T

- Race Season: \Worked with the team to craft a social 7 - m  Q © @
mMedia and comms strategy with key content pillars for
season-long engagement focusing on storytelling.

- Pre-Race: Pre-race buildup comms, track/event R
briefing documents for drivers/VIPs/ photographers = 8
etc. :

- On-site: Live social media updates, coordinated with e
PR and Porsche team on event collateral like s
ohotography, interviews, videos etc. Lo i

- Post-Race: Race weekend post-mortem and a S — .
strategic eye on upcoming races to continually ST s s
Improve comms.




@ @ REVVING UP THE RALLY. HOSPITALITY COLLATERAL FOR
SHELL X HYUNDAI MOTORSPORT AT THE WRC.

SERVICEPLAN GROUP n

Client: Shell

Business Goal: Enhance the WRC event experience for
VIP guests.

Services: Copywriting, creative direction and content
writing for bespoke hospitality collateral.

Strategy & Implementation: Developed a range of
mMaterials for the season, including invitations, VIP
collateral, race and driver guides, and on-site signage,

reflecting the brands' premium status and the excitement
of rally racing.

Pitched creative concept for an infographic instead of the

. . JOIN ONE OF THE WORLD’S MOST EXCITING RACES.
traditional text-heavy brochures of previous seasons to tell HYUNDAI AND SHELL INVITE YOU TO THE WRC.
the story of Shell x Hyundai at the WRC. @ | @) it @

Outcome: The collateral was well-received and the
iInfographic offered a talking point for VIP event guests..
Combining race insights and practical information,
collateral helped to boost excitement for the season.




PORSCHE MOTORSPORTS.

Client: Porsche

Business Goal: Deepen customer and fan

D FEATURE

30
1948

2018

PORSCHE

Sports Car Passion

Birthdays are perfect opportunities to contem-
plate where we came from and what makes us
special. In times where our world is changing
faster than ever, this is crucial for our company.
Exactly 70 years ago, 1948 saw the birth of
the first Porsche sports car in Gmiind, Austria,
with construction number 356 and chassis
number 356-001: Porsche Type 356 “No. 1"
Roadster. Now, we look to the family that, over
seven decades, shaped not only the legacy of
Porsche but also the world of motorsport and
cars worldwide. Yet can you tell who is who?

FULL THROTTLE STORYTELLING: FUELING PASSION FOR

The Spark

Ferdinand Porsche, designer of the first functional, full-hybrid
vehicle, the “Semper Vivus". He founded the engineering office in
Stuttgart in 1931, naming the company Dr. Ing. h.c. F. Porsche
GmbH. This was the spark that led to the ignition of Porsche.

The Ignition

Ferdinand Anton Ernst Porsche, also known as Ferry Porsche,
inspired by his father Ferdinand, he designed the 356 No.1

— the first Porsche vehicle in 1948, exactly 70 years ago.
This marked the birth of the Porsche sports car history. He
sketched the original version of the Porsche marque.

The Icon

Ferdinand Alexander Porsche, nicknamed Butzi, son of Ferry.
He designed the Porsche 911 in 1963, an iconic car that
took the Porsche name worldwide.

engagement, promote Porsche as a lifestyle brand and
enhance loyalty through diverse commmunications.

Did you know? Ferdinand Alexander Porsche is the elder brother of Dr. Wolfgang Porsche, Chairman of the Supervisory Board of Porsche
b : Automobil Holding SE and Dr. Ing. h.c. F. Porsche AG.

Services: Editorial, storytelling, newsletters, |

Porsche Is World Champion Again

Christophorus magazine articles, and End of Year
LoOKS.

Strategy & Implementation: Crafted compelling stories
around Porsche’'s motorsport legacy, highlighting
events like the 24 Hours of Le Mans and the Carrera
Cup Racing Series. Collaborating with the Porsche team
on theme, pagination and content for annual books.

28

"

919 Hybrid 47 Years On, a Le Mans Hat-trick

The 919 Hybrid was the race car that brought Mans LMP1 in 2014 after a 15-year hiatus.
And, in 2017, at the 85th running of 24 Hours of Le Mans, it was the car that secured for Porsche a hat-trick victory from 2015
102017 i the famous endurance race.

The 919 Hybrid i radical in many ways. But the key toit ts efficient downsizing concept for
combined with one of the most powerful hybrid systems in motorsport. Duringits four-year career, the Porsche 919 Hybrid has
netted six world championships, three outright Le Mans wins, a total of 17 race wins including seven double victories, 19 pole
positions and 12 fastest race laps from 33 races.

The grand finale of the 2016 FIA World Endurance Championship, the 6 Hours of
Bahrain, was held on 19 November. There the Porsche trio and the 24 Hours of Le
Mans winners Romain Dumas, Neel Jani and Marc Lieb secured the drivers’ world
championship title with 160 points in total. With this, Porsche has netted three world
champions in the WEC for the second year in a row: victory in Le Mans, winning the
manufacturers’ world championship and the drivers’ world championship.

FIA WEC Drivers'

Y

s Al YmosiLE

91 7 KH The First Outright Win

our oning at all levels of the sport. Take the 24 Hours of Le Mans, the toughest
endurance race in the world as an example, where the marque's legendary 19 overall wins in this race have helped lay the
foundation for its reputation in motorsport.

The 917 KH was the race car to kick-start that reputation, delivering an outright overall win for the very first time in 1970.
Ater 343 laps, drivers Richard d drove the short-tail, 4.5-litre, 12-cylinder 580 hp coupé over the

¢ Champlonshin 298
Congratulations to Marc, Wee\, Resa

Pit Stop Recreation

finish line to victory, its red and white livery bearing the starting number 23. The 917 went on to become one of the fastest
and most successful race cars of all ime; even today its high speeds and high power output inspire awe.

In an effort to transport guests to the track, a Porsche Pit Stop recreation was
installed during the weekend of the 6 Hours of Shanghai at the Shanghai Inter-
national Circuit. The installation featured a mock Pit Stop scene complete with a

model 919 Hybrid, a fully geared up mock pit stop team, and the chance for guests
to take bullettime pictures with the display. 1,629 guests came to experience the
intensity of the Porsche Pit Stop.

Outcome: Content helped elevate the brand's
community presence and told stories that
reinforced the margue’s connection to motorsport, Porsche IEIEE SR pomammEe
oerformance and innovation. ERTRTE N S

become ane of the best-established and most prestigious one-make racing series in the world. The racing
series is the epitome of the marque's commitment to motorsport and its pursuit of the sport. The special
A y feature of the one-make series is that each and every team starts with exactly the same vehicle, identical in
100 an i 1 ¥ < 3 X ? \ every way, delivering equal opportunity for al. Pitching talented amateurs against expert professionals, the
3 . ’ thing that separates drivers in this competition is their knack for the race track and wits on the circuit.

N
W h t C oY il 2 L ; Today, there are eight national and regional one-make series, namely Germany, France, Italy, Great Britain,
a 0 u Scandinavia, Asia, Australia and Japan. Races are held in more than 14 different countries.

In 1990, Porsche first realised the idea of carrying out a brand cup with the 911 Since then, the Carrera Cup has.
established iself a5 a prestigious championship.




IMPACTFUL PR AND MEDIA COMMS FOR JAGUAR
= D H:+: ® Hill+Knowlton LAND ROVER

Strategies

Client: Jaguar Land Rover

Business Goal: Elevate Jaguar Land Rover's market e ILINE

presence by showcasing its automotive excellence and -

|ﬂﬂo\/at|oﬂ | | Home JLR China News Department Dynamics Video Contact us '
———— British Prime Minister Chooses Jaguar Land Rover China as First p—

Services: PR strategy and campaigns, media

Stop on China Tour
communications at auto shows and C-suite executive

On 2 December, 2013, Jaguar Land Rover Beijing was delighted to He then witnessed the signing of a Memorandum of Understanding
. receive British Prime Minister David Cameron as he embarked on his guaranteeing the provision of vehicles to the Chinese National Sales
| | I essa g | n g ( a g e n Cy CO n S u |ta n t rO | e) . landmark visit to China. Welcomed by Dr. Ralf and Bob, the Prime Company (NSC) for the next year, which was signed by Dr. Ralf and
Minister commemorated the opening of the Beijing Training Academy Bob. After the signing ceremony the Prime Minister unveiled a
and witnessed the signing of a Memorandum of Understanding special commemorative plaque celebrating the opening of the Beijing

Training Academy before posing for photos

Strategy & Implementation:

- Played key role on H+K team to build a PR strategy/
campaigns spotlighting Jaguar Land Rover through
paid and earned media to amplitying PR revenue.

- Offered strategic comms support for the British Prime
Minister's visit, aligning the brand with significant
national interest moments.

- Comprehensive support at auto shows, boosting the
obrand’s narrative through successful product
INntroductions and executive speeches.

Outcome:

The strategic PR efforts significantly elevated media
coverage and public interest, yielding a return on PR
INnvestment multiple times over the initial spend. The

orovision of on-site support at auto shows reinforced he
orand narrative in the market.




CREATIVE COPYWRITER ¥

Thank
You

KIM HOBSON

To find out more about how my
services can help your team, let's
set up a time to chat. )

You can book a discovery call In
my calendar or contact me below:

Kim@kimhobson.com

Kimhobson.com

Whatsapp: +447/868 137 224



mailto:kim@kimhobson.com
http://kimhobson.com
https://calendly.com/kim-hobson/discovery-call
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